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analysis, data analytics, marketing rescarch, murkcl_mg -ﬂr:_:tcg]c'., ectc. The
content of the book is written in a simple language 'wnh detailed information.
The text is supported with numerous illustrations to cnable pra‘cncal
understanding. This book also contains exercise and model paper to assist the
students in preparing for the examination.

AbonttheAuthor -

Dr. Makarand Wazal is currently working as Principal at
Sinhgad College of Commerce / Savitribai Phule Pune
University, Punc. He has done B.Sc., MCM, MBA, M.Com.,
PDGPM, M.Phil. (Computer Sci.), Ph.D.(Management Sci.)
He has having 26 years teaching experience.

Dr. Sagar Onkarrao Manjare is presently working with the
Siddhant College of Management Studies, Pune as a
Principal and Associate Professor in the area of Marketing
and received the Academic Excellence Awards 2020 — Best
Professor in Sales & Marketing. Dr. Manjare has obtained his
Ph.D from Rashtrasant Tukadoji Maharaj Nagpur University
and qualified UGC-NET in Management. Dr. Manjare has
published 12 papers in National and International Journal and 6 papers in
National and International Conference proceeding. Dr. Manjare having vast
industrial experience of 9 years in core marketing and 6 years of teaching. Dr.
Manjare is an eminent Invitee as a Resource Person for Conference/Seminar in

the area of'sales and marketing. Dr. Manjare also worked as a member of BOS
(Management) of KSOU, Mysore.

______Savitribai Phule Pune University, BBA 5" Semester
DA Subjects | Authors
Rescarch Methodology _ = Dr. Sharad Kadam, Prof. Amol Pravin Pitale, Prof. Nimbarkar Supriya Ginsh
Database Administrution and Data M r) Gopal T

Pro
Business Ethics

[

L0/90681£5€26 "QOW ‘MOuIN "WInduDP 's;ald Guijuillg DIADS 1D POtk

al Juhagirdar, Mohammed Fazil Shareef MQ

Management of Corporate Social I(Enpunsibnﬂ?y’
Maurketing l’lnllnullllrn(;\nnlyals and :S‘-Inllcglcs Dr. Makarand Wi
Legal Aspects in Marketing Man. ent | Prof. Swati Udd!

Analysis of Financial Statemen Dr. Thomson Va B

,l:"gf‘l Aspects of Finance & Se uil‘y‘l.’.n‘vs | Prof. Rohit D. Akol
Cross-Cultural HR & Industrial Re Sh
Cases in Human Resource Management

rashant !»{.llyiielli. Prof. Dipak Nuwvrutu Gore

1 ‘i].
1 1o : |
W, LBBLBNPBRerorg In - kindle v l

{IAC Go-ordinator PRIN
Sinhgad College of Commerce 3“’8:3“00"%93 of C;mmoroe
Kondhwa-Saswad Road wa-Saswad Road,
Kondhwa (BK), Pune - 411048. Kondhwa (Bk)., Pune-411 048




iEEL M e Leed

A\(ol—;\ Dr. Makarand Wazal

HAKUR PUBLICATION PVT. LTD. Prof. Deepika Abhijeet Kininge
PUNE Prof. Sushma Sachin Agarwal




CASES IN MARKETING
MANAGEMENT

BBA, SIXTH SEMESTER

According to the New Syllabus of ‘Savitribai Phule Pune University’, Pune

Dr. Makarand Wazal

Ph.D, M.Phil. (Computer Sci.), MBA, M.Com.,
PDGPM, B.Sc., MCM
Principal
Sinhgad College of Commerce/Savitribai Phule
Pune University, Pune

Prof. Deepika Abhijeet Kininge
Ph.D(Purs.), MBA, M.Phil, M.A
Assistant Professor
Poona College of Arts Science and Commerce, Camp, Pune

Prof. Sushma Sachin Agrawal
Ph.D(Purs.), NET, M.Com, BBA
Assistant Professor
Rajmata Shikshan Prasarak Mandal’s Arts, Commerce and Science
College Landewadi Bhosari, Pune

THAKUR PUBLICATION PVT. LTD., PUNE

* Ahmedabad + Bengaluru 4 Bhopal * Bhubaneswar » Chennai #+ Dehradun » Emakulam + Hyderabad «
% Jaipur * Jalandhar * Kolkata * Lucknow + Nagpur « Patna + Raipur « Ranchi » Rohtak «




Cases in Marketing Management

- DF Makarand Wazal
. Prof. Deepika Abhijeet Kininge
- Prof. Sushma Sachin Agrawal

Published by:

Thakur Publication Pvt. Ltd.
HO: Abhishekpuram, 60 Feet Road, J ankipuram, Lucknow-226021

Mobile: 9235318594/22/17, 9335318517

Branch Office:

Colony No.14, Ganesh Nagar Bhopkhel, Near Ganesh Temple, PO-
CME, Pune-411031

Mob.: 9325036341, 9326863355, 9373086387

Website: www.tppl.org.in
Email: thakurpublication @ gmail.com

Books are Available for Online Purchase at: tppl.org.in
Download old Question papers from: Www.questionpaper.org.in

ISBN No. 978-93-5480-326-0
First Edition- 2016
Second Edition- 2022

Printed at:

Savera Printing Press

Tirupatipuram, Jankipuram Extension-226 031

Near Abdul Kalam Technical University, Lucknow
E-mail: lkospp@gmail.com, Mobile No. 9235318506/07

' quyright © Al Rights Reserved
This book is sole subject to the co
be lent, resold. hire ar_othe

ndition that it shall not, by way of trade or otherwise,

conse any fi e di — - .
with((;::,‘m ]‘m)_' form‘of- binding or cover, other than that in which it is published and
including a similar condition. This condition being imnoced an (ha enheeent



23.1.

.

Contents

Unit 1: Case Study Introduction
Case Studies
Meaning and Definition of Case Studies
Characteristics of Case Studies
Objectives of Case Studies
Different Types of Case Studies
Importance of Case Studies
Guidelines for Analysing Case Studies
Facts of the Case
Analysis
Solution
Action Points
Conclusion and Recommendations
Case Discussion

Unit 2: Areas of Case Study
Product Mix with PLC : -
Case Study 1: Coca-Cola Product Mix
Case Study 2: About Kodak
Case Study 3: Sony Product Life Cycle
Case Study 4: Airtel Advantage
Price Mix-Elements in Price Mix, Factor Affecting
Pricing, Pricing Methods
Case Study 1: United Energy Corporation

Case Study 2: Pricing Methods of Dominos and Pizza
Hut

Case Study 3: Soundarya Department Stores
Case Study 4: Google’s Pricing Strategy

Place Mix: Physical Distribution Management
System, Types, Intermediaries, Strategies, Trends in

Case Study 1: Distribution Channels

37



2.9.6.

o P

Case Study 4: Wal-Mart’s Keys to Successful Supply
Chain Management

promotion Mix-Elements, Advertising, Media Mix,
AIDA, DAGMAR, IMC

Case Study 1: Advertising Media

Case Study 2: The DAGMAR Model

Case Stndy 3: AIDA marketing Model of Apple

Case Study 4: Bass Attacks

Case Study 5: Marketing Mini-DS

Case Study 6: Czechoslovak Airlines — The New
Transformation

Extended P’s of Marketing MIX

Case Study 1: Comprehensive Marketing Mix of Pizza
Hut — Full 7Ps Explained

Case Study 2: McDonald’s
New Product Development

Case Study 1: Caterpillar Tractor Company: Product
Strategy

Case Study 2: Werda Products
Case Study 3: Hi-Flier Products
Product Extension And Product Diversification

Case Study 1: Proctor and Gamble Product Extension
and Diversification

Case Study 2: Disney Diversification

Traditional Marketing and Modern Marketing
Case Study 1: Crystal Creamery

Case Study 2: Cellular India
Rural Marketing

Case Study 1: Hero Honda's Rural ‘Marketing Initiatives
in India

Case Study 2: Promotion Plan for a Rural Market

Case Study 3: ITC e-Choupal: Rural Transformation
Case Study 4: Rural Buyer

Behaviour

Case Study 6: Ruralarketin

g Strategy for Fast

78



).
Case Study 2 Marketing Consultancy Services

Case Study 3: Will they Turn Again

Case Study 4: Services Marketing is Different

Case Study 5: Naivedyam

Case Study 6: Fast Express Courier Ltd. (FECL)
Organised and Unorganised Retail Marketing
/Retail Marketing

Case Study 1: Retailing Formats

Case Study 2: Build-A-Bear Workshop

Case Study 3: Retailing Success of Saravana Stores
Case Study 4: Retail Marketing —7-11 Stores

Case Study 5: McDonald’s: Ultimate Retailing

Case Study 6: Sherwin-Williams Company: Early
Beginnings

E-Marketing and Digital Marketing

Case Study 1: E-Marketing in India

Case Study 2: PayPal Digital Wallet

Case Study 3: HDFC Internet Banking Services

Case Study 4: Social Media Marketing by Taco Bell

Case Study 5: Online Auctions Pose Competitive
Threat to Retailers

Case Study 6: Flipkart
Green Marketing
Case Study 1: Energy Resources
Case Study 2: Green Products
Case Study 3: Going Green: Tata’s New Mantra
Case Study 4: Green Transportation
Market Segmentation
Case Study 1: Healthy Foods
Case Study 2: M/s. Tufleather Ltd. — “Tufcom Shoes™
Case Study 3: Market Segmentation, Positioning and
Marketing Mix
Case Study 4: Vikasa Steel Tubes Ltd.
Case Study 5: Jack and Jill
2.15, Targeting

a  pemeaas . 121



10

210, Positioning
Cane Study 1 Kellogg's Positioning Steategy in Indjy,

Case Study 2: Niche Marketing,

D601

2,16.2
Y163, Case Study 32 Soho Limited

Case Study 4; Freshfeel Mouth Freshener Tad,

2164,

Question Paper (2013)
Question Paper (2014)
Question Paper (2015)
Solved Paper (2018)
Solved Paper (2019)




(RABCHHNCIBO0K ]

The book *Cases in Marketing Management ’ i‘s an cxcgllcn} boqk f'(_)r gaining a practical
perspective on different areas of markcting..Th}s book is primarily intended to hclp the
students in understanding the real-life marketing issues f:ac_cd.by the managers and business
professionals. The contents of this book are bei.ng hqhstnq in the view to make.studcms
competent enough to face the challenges of various situations re}ated to rqarketmg. This
book covers solved case studies reclated to various sub_]ec'ts like b'randmg, consumer
behaviour, international marketing, retailing, online- marketing, services mark.etmg, etc.
This book also includes unsolved cases and previous year solved papers for practice.

[ ADBout the AT i,'i_u)'r]

Dr. Makarand Wazal is currently working as Principal at Sinhgad
College of Commerce / Savitribai Phule Pune University, Pune. He l*}gs
done B.Sc., MCM, MBA, M.Com., PDGPM, M.Phil. (Computer Sci.),
Ph.D.(Management Sci.). He has having 26 years teaching experience.

Prof. Deepika Abhijeet Kininge is' currently working as Assistant
Professor at Poona College of Arts Science and Commerce, Camp,
Pune. She has done M.A., MBA., M.Phil. She is currently pursuing Ph.D in
(Marketing Management) from Savitribai Phule University of Pune from
Sept. 2016 in the subject Marketing Management. She has presented 8
different Research Paper presented on marketing in different conferences
and workshops. She has 12 years teaching experience.

Prof. Sushma Sachin Agarwal has NET (Commerce), M.Com with
(Costing) and BBA in (Financial M'm'lgemenl) currently pursuing Ph.D
From Savitribai Phule, Pune University in the subject of Banking and
Finance. Preseniiy v ~1| ing as Assistant Professor of BBA Department at
Rajmata Shiliction Dracarak Mandal’s ACS College Bhosari, Pune.
She has intei Business Economics, International Business,
Business 1+ les of Marketing and Marketing and Finance
Subjects. She has attended -« tiiternational Conferences also presented papers

in the Seminars and Conior . s belicves in overall dcvelopment of students and
always encourages students (o tace Anm‘.twn.s inmany activities.

____Savitribai Phule s*uneﬁl}guyeysity, BBA 6" Semester
F Subjects | Authors B
Essentials of E- Commerce “'

| Management Information Syslcm
Business I'mu ct M.mubunull

_ r b\mm 1 Girish, \lohnmnud Fazil Sm
M.nm;; ment of Innovations and §ll\l.lln‘lbllll) ar

S Manjare, Prof, plplk Nivrutti Gore
lnl\.nmlmn 1l Brand Management Dl I')lp K V. \\'u) |I \’|\I||I \’|d) of, |

asagar Gaikwad, Prof. Dipak Umbarkar
L';l}ti i_n Mairk ¢ M eme ) Dr. M 1ka

and Wazal, Prof, l)uplku\hhuuzkm ge, Prof. - Sushma Sachin Agarwal
Financial M

‘ Qg : Prof. Inamdar Tarique, Prof. Ankush Atmaram n Pingale, Pml Neha Shrivastava
(d\L\ in Finance Dr. Thomson Varghese, Prof. Rohit D, ). Akolkar, Prof. 'rof. S onali R, Bhor

Dr. (Prof. ) Charulata M ull].l\ l\ulk wni, /\mla Vishwal akarma, Sarita M Samson
Dr. l)llup Baburao Baragde, /\mul Pravin vin Pitale, Prof. Swati Uddhav Mahajan

'Globul Human Resource Management
Recent Trends & HR Accounting

ISBN: 978-93-5

2t A

M ' PRIN
{IAC Go-ordinator Sinhgad College of Commerce
Sinhgad College of Commerce Kondhwa-Saswad Road,

Kondhwa-Saswad Road, Kondhwa (Ek)., Pune-411 048
Kondhwa (Bk), Pune - 411048.




Summary

3.3.21

Total No of books chapters in edited volumes/ books published and papers in national/international
conference proceedings year wise during 2020 -21

No of books published in 2020 2021

Sr No Name of Author Name of Book ISBN no

1 Prin. Dr Makarand Digital Marketing 978-93-90570-92-8
Wazal

PRIN

AT Go-ordinator Sinhgad College of Commerce
Sinhgad College of Commerce Kondhwa-Saswad Road,

Kondhwa-Saswad Road, Kondhwa ()., Pune-411 048
Kondhwa (Bk), Pune - 411048.




lead [0 Lead

DIGITAL MARKETING




Digital Marketing
» D Makarand Wazal N
. Prof. Deepika Abhijeet Kininge

Published by:
Thakur Publication Prt. Ltd
Head Offfice: House No.645B/187 Abhishekpuram, 60 Feet Road, Jankipury,

" Lucknow-226021
Mobile: 9235318594/22/17, 9335318517 Phone: 0522-3571915

Branch Office:
Colony No.14, Ganesh Nagar Bhopkhel, Near Ganesh Temple, PO-CME,

Pune-411031
Mob.: 9325036341, 9326863355, 9373086387

Website: www.tppl.org.in |
Email: thakurpublication @gmail.com

Books are Available for Online Purchase at: tppl.org.in
Download old Question papers from: www.questionpaper.org.in

ISBN No. 978-93-90570-92-8 -
First Edition 2021

Printed at:

Savera Printing Press

Erl;:lgﬁt.illtxram, J ankil?uram Extension Near AKTU, Lucknow - 226 031
- 1kospp@gmail.com, Mobile No. 9235318506/07

Copyright © Al Rights Re

: ' served
This book is sole subject to the

condition

erwise circulated withou( the publisher’s prior written

_ » J U
’
consent, in any form indi
y _of“bmdlng or cover, other than fhat e bt e ia wathliched and

withont fnele 2.



\-Dr . \\/\‘dl/\amvw A l‘/}fL:bf_/

DIGITAL MARKETING

.

-, BBA, FOURTH SEMESTER

According to the New Syllabus of ‘Savitribai Phule Pune University’, Pune

Dr. Makarand Wazal
Ph.D, M_.Phil.(Computer Sci.), MBA,
M.Com., B.Sc., MCM, PDGPM
- Principal
Sinhgad College of Commerce / Savitribai Phule Pune University, Pune

Prof. Deepika Abhijeet Kininge
. Ph.D(Purs.), MBA, M.Phil, M.A
‘ Assistant Professor
Poona College of Arts Science and Commerce, Camp, Pune

THAKUR PUBLICATION PVT. LTD., PUNE




« B
Contents

n to Digital Marketing

1: Introductio
Digital Marketing

troduction '
li; }l?ools of Digital Marketing
1'1.3. Importance of Digital M.arketmg
}'1.4' Need for Digital Marketing . |
1.4. Digital Marketing platforms: Online Media and Types iy

1.1:3. 1
Digital Marketing ' |
1:1.6 Comparison of Marketing and Digitg]

Marketing/T: raditional Marketing versus Digital Marketing

1.2. Digital Marketing Process

1.2.1. Introduction

1.22. Meaning of Visibility

1.2.2.1 Increasing Visibility

1.2.2.2. Types of Visibility

1.2.2.3: Importance of Visibility

1.2.24. Example of Visibility

123 Bringing Targeted Traffic

1.24. Concept of Engagement

1.24.1. Visitors Engagement

1.2.4.2. Importance of Engagement

1.2.4.3. Examples of Engagement

1.2.5. Converting Traffic into Leads
1.25.1. Types of Conversion

1.2.5.2. Understanding Conversion Process
1.2.5:3. Conversion versus Lead

1.2.6. Measurement

1.2.6.1. Benefits of Measuring Digi i
1.2.6.2. Measurement Processg SRS
1.2.7. Retention

1271 Types of Retention

1.2.7.2. Strategies for Customer Retention

1.2.7.3. Using Digital Media to Retain New Customers
Exercise

Unit-
1.1.

Unit-2: Digital Mz
Structure

~ 1 TR 2 B AN . W ae



P o L

Creating Initial Digital Marketing Plan: Elements of a
Digital Marketing Plan: Marketing Plan
Executive Summary

Mission

Situational Analysis

Opportunities and Issues

Goals and Objectives

Marketing Strategy

Action Plan

Budget

Writing a Digital Marketing Plan and Implementing the
Plan

Digital Marketing Structure

Introduction

Types of Digital Marketing Structure
Essential Roles in a Digital Marketing Team
Target Group Analysis '
Introduction 4

Known and Unknown Audiences ,
Audience Targeting Strategies from the Experts
Steps to a Successful Target Group Analysis
Inbound Marketing

Introduction

Characteristics of Inbound Marketing
Process of Inbound Marketing

Inbound Marketing Strategies

Advantages of Inbound Marketing
Examples of Inbound Marketing

Outbound Marketing

Introduction

Types of Outbound Marketing Channels
Creating an Outbound Marketing Strategy
Advantages of Outbound Marketing
Disadvantages of Outbound Marketing
Inbound versus Outbound Marketing
Content Marketing

Introduction

Key Terms and Concepts

Forms of Content Marketing

Strategic Building Blocks

Content Marketing Process in Digital World
Content Creation

Advantages of Content Creation

Challenges in Content Creation

Content Strategies




e of C 0

Ond cr.:v‘l::;“‘ ing Traffic | | 32 i
ln(rnd“C"(?r‘:lrﬁc ‘ et 4 9§ ‘
Su-mcgic-“ e 33
Undcl‘sf‘f 95
[ntroduction : 9%
eration Process hrough Digital Marketing 3_7; ‘

d Generation ;
fLea Lead Generation Ideas According gg

Impm'l

t"‘ypcs ()f 1

166
100
101
Digital 1?2

Introduction .
a] Marketing Strategy .
Marketing Activities: Crafting

Features of Digit
Strategic Flow for
Marketing Strategy
Knowinggif Digitil Marketing is Right for Business 104
WWW (World Wide Web) | =
Website o
Introduction - ‘ f =
Features of Good Website . - 108
‘Components of a Website | n 109
Steps to Design and Develop an E-Commerce Website 109
Advantages of Websites s ' 112
Disadvantage of Website ' | 113
Web Planning and Web Structure : 113
Introduction ‘ % 113
Domains _ ‘ : 114
Format of Domain Names 4 114
Elen}ents of Domain Names 115
Buying a Domain 117
Vet g s e
Conis I?age Webs(i)tewebslte and Flow 11 g-;
s Sy i
8:: gagc Website lfr%; e 11 32
Strate 'g ; e'lt etz ‘ 157
21275 po gningaHome Page 127




Portfolio

Cinllery

C'ontact Us Page

Designing Other Pages

Design of WordPress Web

Search Engine Optimisation (SEO)
Introduction

Process of SEO

SEO Techniques

On Page SEO

Off Page SEO

Key Word Analysis

Benefits of SEO

Web Analytics

Introduction

Components of Web Analytics
Types and Levels of Web Analytics
Process of Web Analytics
Importance of Web Analytics
Exercise

Unit-3: Social Media Marketing
Social Media Marketing
Introduction
Social Media Platforms
Pillars of Social Media Marketing
Procedure/Process of Creating a Social Media Campaign
Role of Social Media
Importance of Social Media Marketing
Challenges of Social Media Marketing
Opportunities in Social Media Marketing
Social Media Channels
Fundamentals of Facebook Marketing
Do’s and Don’ts
Channel Advertising and Campaign on Facebook
Importance of Using Facebook for Marketing
Twitter
Do’s and Don’ts
Channel Advertising and Campaign on Twitter
Importance of Using Twitter for Marketing
LinkedIn
Do’s and Don’ts
Channel Advertising and Campaign on LinkedIn
Importance of Using LinkedIn for Marketing

sl IVIATIN [




3.24.1.
3.24.2.
3.2.4.3.
3.3.
33.1.
3.3.2.
3.3.3:
3.34.
34.
3.4.1.
3.4.2.
3.4.3.
3:5.

3.5.1.
305.2.
3.5
3.5.3.1.
3.5.3.2.
3.5.4.
3.54.1.
3.54.2.
3.6.

Model Paper

-12 -

Do’s and Don’ts
Channel Advertising and Ca
Importance of Using YouTu
E-Mail Marketing
Introduction
Types of E-Mail Marketing
Advantages of E-Mail Marketing
Disadvantages of E-Mail Marketing

Google AdWords

Introduction :
Steps to Set-Up a Google AdWords Campaign

Benefits of Google Adwords
Managing Content in A Digital Age: Content

Management
Introduction to Content Management

Need of Content Management
Content Planning

Framework for Content Planning
Essential Steps for Effective Content Planning

Content Writing
Tips for Effective Content Writing
Advantages of Content Writing in Digital Marketing

mpaign on YouTube
be for Marketing

~ Exercise




This book of “Digital Marketing” provides an overview of the
tundamontal aspocts of digital marketing ac!ivntlos. It presents the
concepts in an appoaling and logical style. In this book,'every effort h’as
been made to make the text easy to understand kee_pmg the m'aterlal
according to the syllabus. Exercises and model paper is glso'prov;ded in
this book which will help students to prepare for the examination.
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