
 



Summary 

3.3.2.1  

Total No of books chapters in edited volumes/ books published and papers in national/international 

conference proceedings year wise during 2021 -22 

No of books published in  2021 2022 

Sr No Name of Author Name of Book ISBN no 

1 Prin. Dr Makarand 
Wazal 

Marketing Environment analysis 
and Strategies 

978-93-5480-104-4 

2 Prin Dr Makarand 
Wazal 
Prof Deepika Kininge 

Cases in Marketing Management 978-93-5480-326-0 

 

 

 

 

 

                            

 

 

 

 

 

 

















 





 

 

              















 



 

 

                 



Summary 

3.3.2.1  

Total No of books chapters in edited volumes/ books published and papers in national/international 

conference proceedings year wise during 2020 -21 

No of books published in  2020 2021 

Sr No Name of Author Name of Book ISBN no 

1 Prin. Dr Makarand 
Wazal 

Digital Marketing 978-93-90570-92-8 

 

 



 















 



 

 

 



Website link and Book link 

No of books published in  2021 2022 

Sr 
No 

Name of 
Author 

Name of Book Web link  Book Link 

1 Prin. Dr 
Makarand 
Wazal 

Marketing 
Environment 
analysis and 
Strategies 

www.ttpl.org.in 
 

http://www.tppl.org.in/2020/fifth-
sem/5590-marketing-
enviornment-analysis-and-
strategies.html 
 

2 Prin Dr 
Makarand 
Wazal 
Prof Deepika 
Kininge 

Cases in 
Marketing 
Management 

www.ttpl.org.in 
 

www.ttpl.org.in 
 

 

No of books published in  2020 2021 

Sr 
No 

Name of 
Author 

Name of Book Web link  Book Link 

1 Prin. Dr 
Makarand 
Wazal 

Digital 
Marketing 

www.ttpl.org.in 
 

http://www.tppl.org.in/2020/fourth-
sem/5288-digital-markting.html 
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